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SMM = Social media marketing
ROI = Return on Investment
SEO = search engine optimization

SERPs = Search Engine Results Page
FB = Facebook

TCF = The CAMFIRST SCHOOL
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inuygSamahAt A sighimuagng hungmaizuahsuih minankéanms
(Gilnimismis grumsinnmMUuIgIMSInn G At ms?mmlﬁgﬁjgr@wiﬁmés
miBesms

= mirnenseADiun 8185nnGiun (Brand building and brand marketing)

= PR (Public relation) § 116 SHaNMIAN:

- Binfim (Content marketing)s MIUIRATIGH R)imHgGHSs MIAD
[ saney (giﬁmitj]iimiﬁjﬁﬁzﬁﬁjiﬁjﬁigjﬁ) SUMIFUTIENT block NI

- EnpipligRigin (SMM)s isATuRtEmiSTuaMm iy

On-page SEO

* Content *Ilmage
quality optimization

* Keywords * Meta data

«HTMLtags °*URL

+ Internal links

Off-page SEO

» Backlinks

* Guest posting
* Listings

* PR

ew&rndsweam

jumn§os [UIgis SEO

{UAAN (wordstream.com)
9.9.m.¢ MG RIRBBRTEHESSS ( social media marketing )
Supudsgipinwaiohy  ArhmmsimsmadimauisininwnsiRyRn st
fnglnsn yiruhagisimsuistsmuiy SgpipistipsnwaiumangSumivifa
ShisAiurnBmStuGm  (Platform) (UASHIORNWEKEEGM Facebook, Instagram,
Twitter, Lindedin 8% TouTube ENWHISIMUEIGUBMYWSAERALS UilnmituniGusit

fntdium uidsmitsiSasisdasn udsamismiun ShdimonoinmglmSmng
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(Website)1°
FRNIUASHDENUAREIN G SSER M S ARMIRN SERMURNNHRUS JUMN

al

oy migtuf Sumiuanuintg saS:AuRndvanitugs mAlg Shvsaigsim:

v a

9

gryiSnnsimuis siuisnonwhmuns:vamMmuAsiginwaRsigunmngshmidbmn
SugnpmywnY  sppunsSywisgpipisgionnwahsihHs e iingun s
gryjRnnsiFsgumIGAMWaUY  IEmMpigRoipwulsnsEUgssimBuuEURpw
mnhgﬁamnﬁsmuﬁm sponsored posts, display ads, and video ads I URIGHAANGEMUIEH
ighOpmanig Sams migah Shmnyifiunmannng

S soRNwRBHSMMASINRIRYUIRRS RS SHMYWS AjRRN IV MA
i grupRywoRmERnUmigng mumifunuigiSisiitnuns a Samidn
igiistba s R BPWaREH HIREMBUNMHBESE SIUA)MATNMEANNANT Wt
Sngnmadim:apgimiShnyivasnniag wafis: FRpipigiinipwisMoHwsim
Search engine 8jtns MSimBsigimSmnGinuasnmm SUGwuleGss backlinks 1§TMS
IHNGANUAINMAY [IREMNIGH NUEHRGESHGMMI Like, share, comment, mention, tag
SUMIEN hostage MIGHIGIHMBHUIRS Search engine NS

TEYRREUUAMMAESHUHESIBYS Facebook, Instagram, tweeter, YouTube &%
LinkedIn SifBAIGIHNS tool SHIHAN: NiATEUEBRIMYS

- ygusympimats
= Facebook: HRD[MESURBUGISMN 2,958ANS N (statista 2023)

= Instagram$ HAWP{MAGURYIGISMN 2MSANSA (statista 2023)

Twitters HRD{M A URYUGISHNN 55608 (statista 2023)

= LinkedIng fUNTEAY 330008 (linkin 2023)

YouTube$ HAWPIMASAIRYUIGIZMN 2,514 ANSF (statista 2023)

® ADAM HAYES (April 12, 2023), Social media marketing (SMM): What it is, how it works, Pros and Cons.
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*
Facebook 2,958
a
YouTube 2,514
WhatsApp~ 2,000 @
Instagram 2,000 -
WeChat 1,309 1
TikTok 1,051 T
Facebook M 931 =
cebook Messenger &
Douyin™™ 715
Telagram 700
Snapchat B35
Kuaishou 626
Sina Weibo 584
0a 574
* Twittar 556

Pinteret a5
e T
JUMNEv: GgSHMDIMUUAMMUNERY
{URAAN (statista, 2023)

— sifasismigwmangny: SUSHEBoswmANGRYM sponsored posts, display
ads video adsthifit mdingMGANNGMUEIMIGRWMINGRLIUA)RRGIMS
WAEYMAA GamumigRnmAyjiin §ﬁﬁgﬁj€ﬁ§ﬁﬁﬁﬁ§mlﬁgmﬁmﬁiﬁﬁj
mOMIpwMangrRgvasgmmsiziHASSsimuEifivgi

- MigRE Shminaniainaus: MismuginyggituHS AT IRYGUBMYW
Hitns  ulingoAdsh  Sugmimimignmnitnsy  midingmouilnmivin:
isniunifmsds SfwaulnsfiunuiAgsmanginumaiygitugwng
BiNSEfGsh hywnAtHs Shunmuihs
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~Insights &% Analytics Function & $IUSjSinySi Insight SumamEnsgnistiiigd

SHAMIUNSURSAIEEM reach, engagement SRUMAN[AYY FSSWISIMGHW

miinguiswogmnwganpisiioinwaysivaighn 8 iRugnimiue

pRmSY A MM gjm Sinuitngjh <

9.9 ¢ WREN|EERSRUBBRINEHHSSS (Social Media Marketing Strategy )

NG HIFIMAUL Hubspot'® tSBIRWwHSWLgAN{AIERNIUUAMM iURBENII
DM UM SRGIUOHRSHURN: MISGUSMTHNUATHEMAN SHUAMMARBIRUHASY
gDl RpwSinguEnY puv]shifsnsifuammauiuidgmisnfns sty
HABHSIUAT)MA ZUIMIAE OENWRUNGEN YoiGNSRONEN YR EPwMIBATES
Reuangi g9 wblliscmafuganadipnibumasiwtinonoinhismianaui
MIDERATSIN(Brand Awareness) IFHIUIEIMGIMIGUBIUIHASES WGHHmMS
ingpasiimayditnsamtmisan  ShdnpubnivasHists  dutansnispimsyp
mandgjuilisgodspinumsmu Shvspdgmnmuys ubaliohs)anfigs)
pingihgiGmahAt sttt zmemms:mnijjtjﬁi%:&ﬁtijgﬁﬂmlfgin?ﬁn@m
coytium YU wisn g MFimIuas shopity''s

finneenaui

ANHgIMSEN IR uERGH pEmehywinmMagitemityganrbuame
rofeiss imuntis:SumipSwimiing #hdns Suduliswganniuaignt i
sewnnnisimuthsmafugan i fpribumpuyspmnss

—  UsMIwsERATmSinguasyn
—  BIMBNBIANSIHNG i

—  URSHASHSIUATHA

—  UIRSMIGWIUATHAGES

— UIRSMIA

10 Allie Decker (2023), How fo create a great social media strategy plan in 2023. What is social media strategy?

" Lizzie Davey (July 21, 2023), How to create a social media marketing strategy: 10 steps to success.
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FetgnR auicnmuidiguam i THRIRGIUOEMNNS  imuiElisSamss
ngiﬁﬁ“ﬁﬁsﬁgﬁﬁmtﬁwﬁwgﬁﬂlﬁg:ﬁﬁ'jaﬁﬁﬁmétﬁmﬁimimmﬁjtmﬁmﬁmsmsﬁsitjiuﬁaﬁ
9 hghasisunmuiivsgRssn sunnn: gigl ttﬁwgmgﬁmm@ﬁm‘jmsmﬁs
MABYMIUIRSEANUGRATANAY hgnninh hbwSimuiEitmonsinhiningfims
i syRginmsImuTudsonoinninn§iisemuanniz  grunsEmIGISIIHY)
§iii10,000 g UEfiBISE ﬁﬁjﬁﬂﬂﬁimmimismﬁt}wgﬁnlﬁgér@iﬁmms;,nmtgﬁaj
IS0 gMNHRRITMASSIRNMUITIS I SESANGFUUMBSMART framework G

—AMNA

~HGNAIHMS

— HGHGMS

~ MANg

— BRNSINUEAN

S\ pecific

M eaSuraBle
A hierBle
R lelevant
T ime-bound

Your social media goals should follow the SMART framework.

jumn&ms SMART Framework
{UAN (shopity)
AU SRR ARSI UITIURSHA
insmimgangIbuMaysinspRgmiaUisimwmiiiisfinbSasmoui
URERT mincRtiusduypivuupieiSssmuuogngimanuinn - gighns
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SuUNSIZUERMGHSINMEARRUSHRUSIRGHYNY  OURuEhwmIENIEiHESES
IMUETIUAHA NG gSwpman(iy Shgity YRS UGB SIS UG IHRURRA]
isHfigHsinugsuth{nsmiiyn«

is:AmunymnguGssitugnmoifon Sidganinisssmuiiivaygn:

o

- twthimimiaghisls pyudssSwuimanfiinistsivesyn gohmw §aih g9
miNi SAGAMUHIYANIUAIYRIE

—ifmicuinaids iimigngimSHittsiugnywtssifigisgumedgSwnhshdy
My vy i SasancssinmBniuasnnia

- ofpicinugn:HASE SR RIUAGRLINY: SnpBusnpmamuhsicning 84
GoU Jufmyw ShmBmuingnm

~imaEwl Analytics iUESHAS UEMUISHNBNWANEMEYSSHS Insight function TE

MusAnyWMILINMEnSiiansHommty §mMi SUIRGIUFollowerfUfUHRY HFi

v v

a0 A a

moydifvmsisfyiifihaisnitusmuiiivaogn  Shinugumdmivaiymiy
nruuigma scimeeuinnisitmswmanyy Susinugnn:ywsgsituygn
HGID3

= Gaih: indSdemuniivaogniasigifame?

= s IBHASH SIURHRMSIWTS?

= IAG

- Samumigan: WBHHEaMoHIgAN GanasanudmusnmE (8. Muni ol

RItN?)

- 0 & ipmmGmagng? wiuninnnm smeainnigg:?

= ABEMAGANUS iﬁﬁﬁ?ﬁﬁﬂgmsﬁﬁhaﬁémﬁ:jﬁgﬁﬁﬁmm%m?

- ansSMNgIAgsis inmimsli uyumnuiwuist?

- wngantugudas MimndinunsamizunREuhHps)?

. &gmtmﬁgﬁmsémﬁiﬁgﬁtﬁmSimﬁﬁmsjsg:mpﬁm@mﬁn’?ﬁﬁmmﬁhgﬁ?

- mipwoiERimIEmsnagmsmhgmaGIR TS s mElnBuuasHR?

iRpmRmEiannmMNg?
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ijruisAypigRInRpwIRY
mitiiimicoisAgIlwg M pligHEpwRBHUMSENTIUERS)
jwimbmsiginudinimi  Suginussdulimig  hERmoRBHRSIMIwEamSin
gpesnfsiphwmdmisuHistsimuivasyngudy wuknisusiStsimuiuasEn
ipfstidng Shnudntne qﬁmﬁﬁm:ﬂis:mnﬁ]uﬁufmmmismmﬁSﬁjnr@ﬁjﬁjﬁﬁ%
~IMAMIGIE(Analyze engagement): fISH] Insights iStiBunmMMaisiywinm
gryfifgiianfmmamaminuinm SwumiiE
- ARNBHRMANNEME]: wAnAmMZngSwunbmhmama hgnuinh
HAM BRSNS BSAEUSHGUIENYWHSHISHURANS Instagram IUEHA U
Follower IUtUHAUAYUGMSIGRIMU]
- BathimicvisnyibPlatform8ytigs  nRSESMUigHnGwRsAgm  Hitu

Birlnimnslitd Facebook (iNUhSSSithimiglith Instagram 18 8MGIBAHIM Y

5ig: gRpiagiinimicsishyiel Platform Syt AR UHRE
fiReules Platform {Ru(i
ruisAgAMUAMMaRsSuuNmyng:ifl Platorm IXUShimMIBREUaSHH

inwigAtmuEivRgR S wynaopotanighiR i amiSasPaiphivasyn

1 ighiniieuias Platform UAMMARBETEREUMSRGIUOER fulicunmibs

PlatformMiBUHAGE SIMUIEHIURHRARYORS
— i ShimutanSiRgIuasHA

#EmAMiB N Wi UGE RN MIGI) PR ORR IUSHA

niguiBumimivasyRsiTnimingGEa
ishnnisugRm SR uioidmyTR R A TS RYIUHRCHRMGUIRRIG
AN[AIEUENURANRY W IMEIMUITIUATHA
uifintg FOEYENEM (Create Content Strategy)
yusissmipopremaminugndavids  Shioaiuanisiduammsioents
sy tuER SR DRMMGHIUMESWIT Platorm SigagSnnsitn
HARNMONUNBIGTE G ﬁuigzﬂH‘ISﬁm:ffj%néﬂmﬁﬁgﬁmiﬁiﬁﬁﬁjgﬁﬂlﬁﬁﬁﬂjﬁsfﬁ‘flmmifﬁ
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Customer Persona SHUAMMIRBSINHASIUATHRY Miilj Content Mix SH{DIAG 1S Post iy
QjﬂméfﬁmwlﬁgﬂjghmiﬁEﬁﬁiﬂﬁﬁﬁlﬁﬁiﬂéﬁﬁ‘lﬂj?mﬁfsmiﬁiﬁﬁ:iﬁﬁﬁ‘ijﬁ“l mniiuuis:i
MSRUH SRRt SIuATEASINAMIZ v SMNGY: §£ﬁi9“]ﬁ91ﬁ§ﬁmﬂﬁﬁ%gtﬁ“l Content
Mix 153 njaﬁtﬁﬁﬁmﬁgaﬁrg s

9

—fifimnss: ﬁﬁmssfsﬁsjﬁﬁmﬁqmﬁﬁigjmmgﬁigﬁ%smEiﬁaﬁjﬁ'jaﬁ UmMIuRN:iH g A
IOHHUANNMIwuishnais:
-mibngntg:  mulnEndaRMIEIM R ORSUILHME MG AN WU
AMYWIvAIHAGES gmﬁn‘fiﬁéﬁﬁgmjhﬂmﬁgﬁéﬁﬁmgiﬁﬁﬁmﬁ?ﬁmjm
—minbls isAiuRGin:Shnm st st SimHASEsY gawunn HRUH
sOAsUISIANUEN I egRmGioniuaiinguisinn - PEsmIAnUIMIMI
niliggjm sifuithitis
— iU R UnSN ymnGgads: (Huslnsuitunsinnmngn TEEUINm
ARMASIM AT YRGS
- MIURREINRSEoRRnS S4Give away
—Feed backHABIS
—MiReviewfHASHS
- 8MUGUjEWorkshop UEventsifijiiJ
-igminnastnEYS: MNIURY MINIUJIY
—nsigtagis SRR siuasyRsionNuw  uiiGainhifginmuamiguny
BoM "Tag SamfissinhinunbE"
-isniunng: Sunjos isaiunifnsospiunGs S’ﬁﬁ‘liﬁiﬁ;&] MBUESUYA
—Behind the scene 84 Story telling? inRiiuRTnYUIRURDRGUUATHARIN SHE
Fiagntnud ypidismiinguaignmide
UIEpRGSHfim (Create Content Calendar)
vRamUEMERINU Nt Shitugaigiuin:g sansigunitondanasnm
i91:5 (AU Platform SMHAMSIAMN:ZIM D HANGIRMDMNUEULGEHEGE
i TikTok MGEAITIINAEANIRAIOHATENURAEN Instagram iRUSHNS: HRMGATD
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AU S AMIEN AR EHAU IMWINUURNEGY  Sidusnsyngignam

GRYSIBIRMI Schedule MIUN:GHRYS

MIGBMYWHESHS
IR AMIB UM s SMIGBHHASES EhmfMugunuigIS8NEs Comment 81

message IUFUHAGE S WijMuig:MilywgSituHRM GG YW ENHASE SIUsHAS

—Reshare Contents i§Mi Share U UN:MI review iUESHAGHS

—EJieon

—UIRE polls Bs®1siinstagram YTwitter U Facebooki1:18 AGITENS Feafture 1A
moidgumiuia Poil iigjiehisnsgu Sushwiinnislatuungn

—URNAg8iTrend

~IFWHU{AUMIMention Comment Share 811 Messager IURIHASNS

memunsSulmamigiginsmi

i{B{NES Analytics tool IEIUHSHY Platform IS social media SutJiSYfifmMimuins

HOMIHSIAY AMIUESHRA iﬁﬁjﬁﬁiﬁjmiﬁtﬁgﬁﬂlﬁgﬁﬁpﬁﬁ [UHAT SHSIRS UM SUGHIULNY

amizi muis:AmhsanoywigSitugRmomum simiHsiRitsMuuaHns

Reach ¢ 1R SHSUNSNAMSDMMBMIUESHAIS] New Feed 1URIRRAIA
Engagement 2 IRt SHSEUIUISIA like share comment IUHRM

Click Through rates & RMSHSAGUSNAGGIHGIGHIRMSMUISTITMIgN
Dfim SYw NRRYGUISIMS website TUAIHA

Conversion ¢ IAWSHSAYUQISHAMSEMBMARUIURHRUUNMSIDmmEM
QYW AVAIHA

iigiaim Suineog

ishinugiminwnty Suugiiminnyitsmismuiggpasiibuammauisiuasign

it0 Inside 81§ gSwinugRUEIMS

9.9 & MsERSRISESSREC I3 (Marketing mix )

24

Marketing Mix 1S1H §BigE6 aslulmisumumismnsuigiigintmgi g

P

al

i ingiimayigigspusntuuinngvaigs muit: UMM E& 6

~
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Marketing mix iSTR GRS RGNS MPIAG JUSs

~Earned media 3 IS:eUIEIUMIGIOENW UMV MISUH SRR SMuIts: mi

SrsinipRgnEnisiMSanminn: SHMISUNUH ASE (word-of-mouth)FNIEL

Earned media JBBIS press coverage filimention mﬁfﬁﬁﬁﬁﬁmﬂﬁﬁﬂmim:ﬁmﬁj
wASHORNwkY ShmireviewsiHASHSMidy

—Owned media & iSsihighluiggnapwitumiingns  SHEGEREGMH
G0 annpiginnwesyy Shudiiivn

—Paid media ¢ iS:fUiEEBMIBREUMNEAYSUMSRYSAMIS §6M display ads

MIBPWMNBAYMBUASEIDRNwANYE Shmipumingagmuthasinghim«
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.9 ssRannnsgRiesises
©.9.9 ExlegSaniss
ananiSissi s mEmingoamys
- Bamoanersingy: HANUEAG NE ABEIUEIE NARNIFIAMTY SANESINGD
NEMESING (USgIRGY 06 &V VOB 0B &V VOB 0GE EVY VO &)
- BamBuangnil: HMNUBMMG FAIBE0N ATNAGIIMIY BNGSUnil
NEMEHINM (WULgIRdY 06M HVY VOG 0&£¢ &V WOR 0B &V VOV)4
- GnlBmanenmiBenus HAUE 90CE Fiuge AnmGwIBIEM eaniniicus
S NEMESIN (USgiIady 06 &V WO 08¢ &Y VO 0BG &V VO
.91 fasie: 58565 (585HS HRNFIS SeBHRN:AesasiLHESSBHR
anangsissijifmanantinn:gigimanig ShsgupuAEsEunsiGRi
MIOUAARIW099ERIE:  AnANSigu] A anNRAESYWIE R mEBMInANLS
AANMNOHNIUATS NSO AU AN MSIRIMYS AgjS T/t Wwuny ShRnnmysoei
NRIGE
— gayjsiaSss FrugisngigSanmnatighnRingsuo iyt sifunygilings
ORNSMREIGmE  ShHgIhBNwRMANSInMNESHRORNEjSG UM SSHBMI
sinn:dh gudnsndumm Suddhsaywmiinfigisnmmauniuasgmmis
mwmAgngihnsmsiivgl  msumsnuINMmIuMORRuUaoRuha 84
STl
- UEIAYS
- UinBEUANUEINIRNMIUN uyiivu Stumus mywiingiimoivucg:
nmmfmﬁijt'jUn‘Q:UQmnjaﬁf{‘jﬁy@Jmsﬁéﬁigﬁjéﬁ%ﬁmmrjnmsmiﬁmsgm'j
yi§sivuigmstinogy

> '

o BUIGIHAUANUGNASIHANSEISTInNg Shannmyusagmim

YRS RN MBEMWUm NUERUAUEWRANGS  [Pudund  alind

4

SUIGAIBST MUBTE UM SMISGISIRIgIGIM:HNERZSNY SUUSAME
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o masiulh apEmh Shngignanp wmsiHGASHEUMANLisEAN
MygIURIMBNASIgIBMNG Hiwng giglugnnt indhmhBanasig
ﬁﬁﬁﬁmmiﬁﬁj@@mﬁiﬁmsrtngsmnfﬁm:mﬁﬁnméiﬁﬁhgsuﬁmqmgﬁﬁgqﬁmi
nfin] ShndiguisauthagmsininoiBsidysiumnBibmnHgithE

. e

> MG SISURYRYIR RN MIVUBHINMIUM
> MIERAEIN SIUAN:UAMUGSM SYSRMINMIM WM NN
> Miseicinm Smudpnwuim
> mivnnsemeasmgan SamufinAtngs
> MIUIRRUTIN MM E UM AN
o BB HANGS
> migtyan Sumilinsigs
> MIUAN:BHERT 5§ MIHAEH Shmis g
> miuaEyEsugmn ansimn Samisnin
> miun:apfsmingugne SugromyRiinunmssd
> MISHTINUSSSASRUENWRBOUGS  Shuting  Sim:Bnrmw
mesd Yon Sussagiiogs
o BM3 HANHIYDI

> MiANTRAMY U asunS Shniwndig:

A\

MICGRPERNIENT Sutgtsiiifufwnnmiig Shpifanrgesy
afimASwuivuigns Shmsitnesmnsim:mi

A\

A\

mit sy s thigidpimiynonnShaupugsShuius vt anns

A\

MMl Smigupghmiiigaogs
— URANISAYIRNNS

. ORPMBUUEEGH

o« NS App SSWMITGANISIG:
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o  BISEUHIZUIGHURIANUISY (Online 841 Offline)
o« wsminpRdpgMinHIBionignuNity  Cambridge  IURIGIAN
HR
©.9.m nSasd
— 1f Y §ames
o H2HiNNG: HEUUASANNI SISuU] R
o MIESMANS
> 20193 UMUUIMURRAHSUINMGA Art, School Improvement and
Education leadership HaNMUIGNAGHS Birmingham  ({MBHIUMURIRN
Chevening) GIRANHNIGH

> 20178 USNUUIINURGAHSUNAIGA  BusinessAdministration  {ianfify
IGNWUIMAN IR
> 2005¢ UNUUIMURGRREUERH Ninguniignansmhimingmy
o UghiNEEMNI:
> 2011-UBUIg: ANURA SuwmisannnisisEy
> 2005-2011% QUUAANZISANNARESIISS
> 2000-2004¢ mmm]smﬁﬂﬁmgmismmnﬁﬁsmnﬁs
— o Ui iU Fme
. yeiinnis sasiwRRisansigutji
VNG
> 2019¢ UNUUIMUERAUANENaNAINGW  Victoria  University  of
Wellington (f{iMBRUN]UTI AN Victoria Doctoral ) %S‘[,Uig V] s;gtnj%ms
> 20123 BUUTIIMUR AESUMNAIgRHGINanRignGwum ANAL
> 20113UMUUIINURRAESUNGgRsQAGsuHgth i annuisniw
Tsukuba (IfMBHUMURIAN Japanese Development) IS{ig AutitiS
o UghinEEMNI:

> 2019-UGUjg: SwRmisanmNSissUin
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> 2011-20143 ﬁﬂ[ﬁgmﬁUiLﬁ:]Sfﬁﬁ English for Business and Economic 18

o

anmnigninBgSiana Suigneananiughy
> 2010-20113 mmﬁn]sm ANHRIG RIS AR UIGITUENAN| Y AY
— HAU g8 GRS
o YBHINNN QWANU fhESMmIyS )
N VNE
> 20163 U@ﬁﬁ?@ﬁ‘[ﬁ@ﬁﬁs‘ﬁ@ﬁfgﬁ Education in Leadership and
Administration fianfrigniwRBsinm
> 2009% UNUUIIMUIEIKA English for Communication flenFigNGwHRBS
i
o USNINEEMNI:
> 2020-UGUIS: SWAEDN SRnSmeusay
» 2015-20192 Campus Manager and Deputy Campus Manager
> 2000-20043 L‘h;ﬁiLﬁ]smﬁﬂﬁmgmismnﬂaﬁﬁsmiﬁsgﬁmméﬁmm
0.9.¢ iesenng Sosis
AN SISHU] A ANINGIN:GIgIMANSl  SUHMEURUADHIH N SAYE O
Suniynsimys
- Ginn:gighghigi: aigmuil 150-215% [ oIRaIAN
—  AUIHWMaNHENR: MY 170-180$ [oIFAIAN

- AUUL-BEManHRgis: Bigoiii200-2508 §H9IEOHN
—  imanEdigoilits fiyowi 70-1208 gHIREHN
UENAs BigRIbisIBS NSYRUMTMIGMNSMYBI:H 15$-20$igTig]tiiig

W o

o

.l mssgses;gml&ﬂsé'53:5%’é'sasesgsjgsssa{smms:s]seseséas

1©.19.9 Proposition

innrbgnnmgSmmssanmn Fansd Supnnmighis whwanamgmitsndy
gRMAUEAMYWHLNMNBRNIVR B RNS DA

.ol sESceimnssi

Sedjn g oS gt B AANHSW Urna 88 i



anAnignwnBgifany Sulgnananmgig umuimagAgitmsisn

—  MUMIBUNR AR RIGANTEUBSHANMNZN NISAYIBRARIG UGN
B MNWERIL Sagiimo
—  omUmiBumgmibHRyasiuntigs
—  tory) Segin SuvmBmizumsnmUsim by
0 1. esganjasRSREBERMNHE LSS
1.19.0.9 Facebook

Facebook Page

NigSUmyG AN

aEn

sasandgasideigion fengs gbobm
New term start: July 03, 2023

gafnnalgsuc l2agth givowm
Valid until: July 28, 2023

The CAMFIRST SCHOOL
12K likes - 13K followers

© Message Following ~ Q Search

gﬁmn§G% TCF's facebook page
{UfiN (FB,2023)

anani sissijum sinabmagdsprlbunmmaisi Wi asyRmImIgais]
iG$(liFacebook*] éﬁiFacebookﬁUf{mﬂnﬂtﬂmaﬁtﬁmﬁgﬁjgmsfjgsaﬁ Like page [UBAN
USSS 99,906A ShNSGYSHA Followe §SS 9M,008A4 66 Facebook U
anani sissij i smmubmsn isTilPagetiundmmsAdnsgom Mutiis email
U8 gIIY Website link SUtNSTHUGGM Message button 8iiFollowing button®l JUProfile
S1CovertN SMALogolTEsANANNSMETANAHISY SUR iAW S{EUIMSENiAudience™
151l PageitfufimBmmAmsilin RecommendationitirusgMagHASHSiMiRecommend
ShReviewHiHlanaNmMS4

BiM: Facebook Search SSHSININUUATANANISAMYUAENIGE Yeui)hiini:
ANANISISBUAIING  HIGHEMGINIRGH Facebook IUAIANANMSENMMWUINGIMS

IBNUILNIUATAN AN SIgBU] AUt MIjRIG ]
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Sm\é,mSﬁﬂﬁﬂjjﬁijﬁmifﬁdjﬁmiﬁﬂﬂj‘liﬂSiBHUjﬁjiS‘hjﬁ Google search engine IS

0 o

WD §iFacebookiursrnNANMSHUGIEHISTGEMiGo S pmshibirdgapusihms

WHMiA syt gSiUiiPage  SHNSReviewliititi  UigigiBsNS  Meta  description

igligtuig

The camfirst school

Maps Images Videos Shopping News Books Flights Finance

R,

Results for Chamkarmon, Phnom Penh - Choose area @

Facebook
https:/iwww.facebook com » thecamfirstschool  }
The CAMFIRST SCHOOL | Phnom Penh
The CAMFIRST SCHOOL, Phnom Penh. 12108 likes - 158 talking about this - 2247
were here. SHAPING YOUR LIFE.
Yok %k k Rating: 4.3 - 17 votes

gﬁmnﬁd ¢ Social appearance on search engine
{UA0N (google,2023)

Social Listening

UGUJSSMiReview5§817 ShegmSMiRate5384.3
niGsubrunSiigunmnismmtiuaiannngsisvtj utighn subinsinusigianm
FuirpugtaRNgMSia ShaIgRyMUNISMNaIBIY] (2018)4 2

Content Analytics

GunsAminuIGmIvENnSEom  Ingpoomnuinnsadusinn:dgig ity
UMM 8Poster UINUMIGIUGHDS  HdH §ﬁgﬁmnmlmﬁﬁg?ﬁﬁvﬁmigﬁn‘g:mgnm
MIURUINR s AEMNIag] 16U

muitumngs Gim:Captionfnanindinmumywanisu unwiiganaigsihm
IUATAN NI SIS AJ]

12 Facebook,2023
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@ The CAMFIRST SCHOOL
6d-
A BN/ ES VOTY SUMMER COURSE sRmSanani]Sisuiia Ssnnguiaig
A warm welcome to VOTY SUMMER COURSE at The CAMFIRST SCHOOL, Toul Sangke Campus
UHHIENHISTUD «HANMN» U F59: MI]S R SHUMNUAMLE S SUSAJINI
INMIEN WM SN
We have focused on «Quality» or 559: Recruit and train human resources to have the fullest
potential.

... See more

gﬁﬁ‘ll;l@‘c)% Caption format
{UfN (FB,2023)
MBI UMANEA Post reach H18GSS65k iﬁStsjﬁ37.6°/oiLiﬂUtij§ﬁ90%@148 (May 7,

2023-august 4, 2023)“1 Engagementt SG§S10.5k 1fiS1§]1132.5% ilﬂﬁiﬂﬁéhgo%gam

Sadjn tug anis gilig mb AANHSW Urna 88 i
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Reach
Post reach (D)

65 K T 37.6%

Total from last 90 days vs 90 days prier

Median post reach per media type (O

For posts created in the lsst 90 days

Images )
Based on 1 post

Median post reach per content @
format

For posts crested in the last 90 days

Album pasts

. T
Text
B0K 1.5K Other posts
\ I 5K
Videos
14K Live posts
40K . 15K
Audio
0 Shared posts
20K Links . 750
0 Reels
1o
90 days prior Last 90 days IBGUC video posts
360" image posts
1o
Engagement

Post reactions, comments and shares (0

10.5 K T 325%

Median post reactions, comments @
and shares per media type
For posts created in the last 90 days

Median post reactions, comments
and shares per content format
For posts crested in the last 90 days

O]

Toral from last 90 days vs 90 days prior Images Album posts
124 I 30
10K Videos Live posts
89 I 106
B Text Other posts
2 [ ]
6K 25 24
Audio Shared posts
4K 0 M 16
K Links Reels
0 10

0 ® vide
90 days prior 360° video posts

|0

Last 90 days

3607 image posts
10

JuMNG 2 Post reach
{UfRN (FB,2023)
MEUUMNGe  MIUEN:IRUS GUMS s gumsugiugntGm:Amun it
NSGANMITHE «gmig] Aindisl BNIGgSReachigigriiu)nEnias,690 RSIGHMIU)EENS
1,940% WNWMIUENMULEEE § UM SReach{fitif1,897 intiM:

Top-performing organic posts
Here are posts that have performed well over the last 90 days. Understanding what's working can help you decide what to create and share next,
50 you can keep up the great work.

Highest reach on a post @ Highest reactions on a past (0 Highest comments on a post

R ) © Facebook post gun

fh=3HiT SNEHiEh |
Srminens IBgsUE..

Jun 1, 2023, 11:33 PM

D © Facebook post gun
fh=gEiE Sn8iFEs _ ‘
Enminsys Inssus.,

" -
) Facebook post

fh=gHiT SnEiEh
Erminens Ingsus.,

Jun 1, 2023, 11:33 PM Jun 1, 2023, 11:33 PM

This post's reach (38,690) is 1,940% higher
than your median post reach (1,597) on

This post received 1,394% more reactions
(1,270 reactions) than your median post (85

This post received 2,060% more comments
(108 comments) than your median post (3

Facebook. reactions) on Facebook comments) on Faceboolk.
JUMNEC: Most reach content
{UFiN (FB,2023)
Sedjn g oS gilig mm e §

ananetigw urha 88 Wk
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Audience Analysis
muits: UM NG 8§ fiiFacebookiUATANAN SI2BUJUMSGSS Page Like$i$812,109

84 Follower G$S 13,0111%

Audience @ B See audience report
@ Facebook Page likes @ @ Facebook followers @
12,1709 13,011

JUMNG & TCF's FB page Like and follow
{UfRN (FB,2023)
MUt uMNE90  §fliFacebookiBAIANMNISISEUIAINSGSS New Page Like
(3897 (Lifetime: July 9,2020-August 5, 2023) TeUIfisigiU)mEIEN 6.6%ijuIudh

2813

New Facebook Page likes @

97 T 6.6%
20
15
10
R Its & ex
cebook reach (7
19,795 v z22%
0 6.0/
40K
20K
. " hug 4
Facebook visits @
6,827 .

ul 11 Jul 15 Jul1g i 23 Jul 27 Jul 3 Aug 4

JuMNE90¢ New FB page likes

'3 Date: (06/08/2023)
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{UfiN (FB,2023)
MUt umMngo9  GliiFacebookiURIANMNI] SISBU] UM SFolloweriiS{fIGE.M0%
IS 54.70% AudiencelifUM SHIGIRN:F18-245) NS{IAUNS11.5% SMIAGUMS
18.2%1 MBI H 25-348) IAGIUAINS21.2% SMIAGUNS 25.6% 1 WG 35-445)
IGUAUINS10.7% SHIRGUNS8.8% 9 MIUGIN:H45-548) 1HG{IIAUNS1.8% SHIAGUINS
0.8%4 HMIUYGIQ:N55-6481 NGUUTNS0.4% SHIAGULS0.4% ] Audience%ﬁmf{:jﬁqﬁ
NEMEHIN 1855 883.1% SMRMBUNIZHNSESS14.9%

& Export ©

O

women Men

juMN§993 Audience
{UAN (FB,2023)
Facebook reach
mmw:gﬁmnﬁw fi%SFacebook reachiﬂSfiSuS19,795 (Lifetime: July 9,2020-August
5, 2023) fﬁm@ﬁq:22.2%1@%5]1528%@33 ShtneGSS Facebook visit 5§86,827 THUMF
§:17.2% Wpjuiguliesigys
JUMNE9Ys Reach

{UfN (FB,2023)

Message performance

Sedjn g oS §ig mé& AANHSW Urna 88 i
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Mot umMn§om GgSTotalContacts B18G$S12 IHIUMAGIU)EINI52%iEN WHS

NS Returning contacts ifv: 1™

Audience

Here's everyone who contacted you through Messenger.,

Total contacts @ New contacts @ Returning contacts @

12 - 52% ’|1 1 47.6% O - 100%

jumn §9ms Total contact

{UFRN (FB,2023)
1©.10.Mm.19 YouTube

YouTube Channel

YouTube Channel :Uf{mﬂnm:]mzaujmmimsmﬁmsjﬁﬁqﬁ@ 20181 UNSHgs
SubscriberfliUG 840691 MISHEHAIUGSS21008H  ShnsBSsViewrsiutg833,733
views1 iS1iD YouTube Channel iufiannN)siest]udswsifmsiisiie sinnmgu
Profile 8% Cover tNSMIGMSaNnpidiI4 Agsme fiFacebookitii SMEMSANFHGH
mﬁagﬁmsmmxﬂmamﬁmﬁqﬁ Google search engine WM SIS YouTube Channel
wsanmSIuGIgiuslieifo  Shaymshmigasuymug  munujumnioc GgS
SubscribersfRItINUMOIGHRMWH SHvIRARMAM: IRUmMSMINAGIUHISIEN70%

81 8GSSViewrUiU7861H UM SMIFAT: 16.3%

14 Duration: (July 8, 2023-August 4, 2023)

Sedjn g oS GiiE Mo AANHSW Urna 88 i



| @=) The CAMFIRST SCHOOL circcviccics ©

UPLOADS  SUBSCRIBERS ~ VIDEO VIEWS COUNTRY CHANNELTYPE ©  USER CREATED
210 406 33,804 SG Education Mar 9th, 2018

ions Detailed Statistics Featured Box Similar Channels User Videos Live Subscriber Count  Achievements

USERS RECENT VIDEO
C+ 821,969th 15,045th  4,042,716th 2,757th
SOCIAL BLADE UBSCRIBER VIDEO VIEWS G & «@InIgiNon AHH A, i

RANF RANK RANF RANK ==

TOTAL GRADE @

«30piai0¢ P VATAR,_S5O

5 50.20 - $3 786 ~163%
RIBERS FOR THE LAST 30 DAYS o SLESHEEG A VS FOR THE LAST 3
ESTIMATED MONTHLY '—F‘J‘J—ie
L s2 - $38 sy
ESTIMATED YEARLY EARNINGS ©@
TOTAL SUBSCRIBERS (WEEKLY) TOTAL VIDEO VIEWS (WEEKLY)

gﬁmn§9ﬁs YouTube’s performance
{UAAN (socialblad, 2023)

1.1.00.00 Website

Website ma’mmmﬂswaujmmsmm:mgimim «camfirst.edu.kh» IEITNSURE
ijmeiniiennh  gl2o2s  IWugimsimREgUitmsumanameimsnitts
Websiteigiannni)sigsij i amsighilimigiifdunsisusinsigimsnistsgom
Ny §agS IS Ry ARNnty Ayinonn §mb Suddmsatimumuminhhidsg
HUANUIUATAN NI SISBUJ IS SMIMUIZIMS Gmail, telegram, Facebook, YouTube,
Instagram 8§41 messenger 11160 Home menu 8htNSMIBMULInkSIMIURN:fiFacebook Page
ShAmiuin:g YouTube channelNSIBHIG)HGNT MBIUUMNE 9 EnMEuNMATAEH

Performance U Website TURTAN QNG Si26T] A4

Sedjn g oS ¢iig mad o U 88 1w
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+« Diagnose performance issues

33 (82) \75) (81)

Performance Accessibility Best Practices SEO

TR
\ 5
. he S
5
Performance s

Values are estimated and may vary. The performance score is calculated
directly from these metrics. See calculator.

A 049 B 50-89 @ 90-100 A

JUMNE9es Website performance
{UAN (page speed, 2023)
MuIumMN§on MSuNMANUINARSSEOIRWebsiteRESHS Meta description

S Links BSHIG craw NS

CONTENT BEST PRACTICES
A Document does not have a meta description v

Format your HTML in a way that enables crawlers to better understand your app’s content

CRAWLING AND INDEXING
A Links are not crawlable v

To appear in search results, crawlers need access to your app

JUMNE 99 SEO error
{UAnN (Page speed, 2023)
Earned Media mmﬂﬂﬁmmﬁ?ﬁjj’iﬁﬁ‘li
firugiufinugsnunpRSMUmMywWanNib§ i Facebook
MNN§9: The CAMFIRST SCHOOL Media Summary

{UfAA: (Author, 2023)

Sedjn g oS G mad ANRNGHSW UiNa 88 1wk



anAnignwnBgifany Sulgnananmgig umuimagAgitmsisn

— Uit SHOWIRY Tiktok account

— oy anGiositus1nsk 8 Audience jmsistiys

— DIUIRBAUIET Block on websie

— MY Instagram MY Facebook

- It:ifﬂi add Facebook story

— ijMIGU Message 8% Comment HASR 8BS SmnYS

— Social Listening

—- MiGEEID Youtube BRVISWEANYENAIANAT HSHIS thumnail
.00 SWOT analysis

1.0.9 Strengths

N SHBM ARSI Facebook

- wsmnangisiili§ Facebook M1SMILENEMG)ANA

JUMN SHREHMSANMAN
Audience i1S1iG6 6 Facebook MSHASH S AIENHS

1©.0.19 Weakness
~  BSRINSMI Review 841 ifiMi Recommendation ¥BURMNURY
- BeriSmMIGIED Audience ISTUTUAMM fURY
1.0n.00 Opportunity
_niidnegusty WiwsnRuiutwnan B R ARNSHTES SHIFWHy
msy
-gamnpjuigueinda sfdsyBsguiBueidh Facebook St Website
iBdfidyruifms Suinghinaigisindnn
~HBSeMASSENMS  Review UMI Recommendation fiflananySifmi
UNHGEE
©.0m.¢ Threat

Sedjn g oS Gl mé o U 88 1w
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o
.:

>

— miEini 1M Video Promotion IURSTHHIUIRHR{LINY

v

— IBHUINUItUeGIUMS Rating g/

.¢ miSmaiBmudaspdSssisaiogsanpiceisannnigricsges

0.é.9 iSgspaaisice

©.4.9.9 annnsdRiSasanmLanignigs

- §a3 U8 #2364Z-2374Z §iiU45 (UNEUIEA 20NHSIN NEMEAINM

~

<

-nyiionp: Ginnsgigimanigl HAvRwRg Shnadigs HamaHENROE

p=g

ShthAmants

—&M Facebooks

HURIGTRISAG giap bolm-oll

&

Agiiiinn:gistigs guilqnmm ,r sasjeibyanmé
vmq7s ﬂlrmu

gl eoe e PTS Gus O E# TOEFL ACT ©@rnen
L ' - - -

L CallNow @ Message b Like

JUMNE 93 The Wesline school's FB page
{0 (FB, 2023)

= 538 Followers 9.1k

» Ratings 4.5

= Review: t8102Reviews8tNSiginuiigunsubiubmmsuimamnnome
RN nyiN e §ﬂﬁ“|§ﬁi‘[ﬁ]8 sRIvESURLARNUIMIumEN  Shul
TURTE0 RN S FO ATIRITE

= Contents iMIURNIGTSMIRHMIZGH MOANG Mudydndsindnns
FURYMNAN MIUURIIGGA] misaiuRcinn:ds Snuofgsdaihim
iy Sim:UIRGTitHN SANMNNY GINARUMNB SHANM ALY AN
1surysnil SSaEnS Content rUbRUUT SIS mifrumebsiumn y

i Poster SHBSHIBHAGHG

Sedjn g oS G @O0 AANHSW Urna 88 i



anAnignwnBgifany Sulgnananmgig umuimagAgitmsisn

= Engagements BSSHINSGIUILHT Audiencels MIURN:MAISSNSESS Like
hogou:isigiouhimdstgatig fisoigi100tneGgSComment  8iShare
RGHG UBSHISIAN: BISMiMentionAGHGHRIAMARMANM U URUR O]
= Website 3 msmﬁjm@s https://westlineschool.edu.kh/ fﬁmmimsmﬁmﬁ'ﬁﬁﬁj
FUAANSIBIANAMIIMSHADHSY  WebsitelURIANANTRIGNIAL SMIus
mstnbny  Swifmimnoasibmigifnssintigimsnitnsy  ishil
Website  SUNMSIGSueGgSngjunyls it sSuNUmMItsnn
IGMENW Block UNMANMYISAYIRAAN UINMATMI Review HSE-library
SUHSMAS URLn Oy SHMAMANMIGMI Log in ifH] access Grug
Featureitij} J1g)siSWebsit IURSENANIRYENE SHENHIIAINS Feature iHiRU
MGBHAGKSHMGIMI Subscribe ANANMSMBI:e-maill MBILUMNEIC

UNENTAE PerformancelS WebsitelfUAN NN SHRYGNEN

# Diagnose performance issues

58 86 @ 54
erformance Accessibility actices EO

58

Performance

jumn §90G: The Wesline school's website performance

{URAN (page speed, 2023)

—Platformitijig)sis aNANE)SEAIGNENIEIMAT Platform Sig1g)REGM 01S Mobil App
18 Account Linkedin iBR5B8248Follower 8BNS hastag #westlinescholl

1SHOTikTok TU)MIGTEA 461k View

©.¢.9.b snrsgeassrans

Sedjn g oS G @9 AANHSW Urna 88 i


https://westlineschool.edu.kh/

anAnignwnBgifany Sulgnananmgig Uimuigie msign

~Baike AN SAinNABMS3sANS) §ﬁiLﬁ]Hiﬁﬁﬁﬂ8]§37iS’118tj@I’.ijii]ﬁ“l e
150 1SIRRAN SMUATAN NI SISBU]ATNSMAN2R AN UAIIEIUNSMUINS
MMIEWE-MO FiUgem aiNBgiaiiy ennuaini nim8dinm angumits

9

16 9l UM SN SHMIUS3 FiiNig2003 fniimmu simiiusswntms

finma angumissanduitumsHmawRSHMIS29 iNAMMU enimiiicus
S nEmESinm
—nyikonn: Sinnsgigimanigihhvinnsdou hmanHdinugisiptRgs 84
NYIRHSINYIRM ANgI-HIR A
— &6 Facebooks
= Sovannaphumi School, Cambodias #1SFollower $S211k ENSRating Si

Review

mm@nufmné
1 KA

Sovannaphumi School mﬁ@ﬁgé @
HiffIsSMiE olwm-boklk

Ginn:gisiie: viguy un&mmﬂu

(mqmnnm

‘ grut)e Igdos sngn giwowm

(O 015838015 )

@\ nmmanlessfinm

gﬁmn§98% Sovannaphumi school's website performance
vAN (FB, 2023)

= Sovannaphumi School, Porchentong | Campus$ H18G§SFollowerGg83.9k H18
Rating5 St Review 9 reviews

= Sovannaphumi School, Porchentong Il Campuss iﬂSfES”S Follower 81SRating
483 t1SReview 14 reviews

« Contentsimiuin:nBmmiglufmghibmimigommidnainEanag
NG MIGUYROSINORNG MIUARUIINUATIOA] ORYMUSDN

Sedjn g oS G e’ AANHSW Urna 88 i
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Shanan iguan:umeu MIUIURIUATO A MsAUAGINNEY SiiusH
gefiinuigi g9 GimeUAshing SHUMNDSTANMNY-T

= Engagements  WDMNRMNSGUBHNAudienceliB SHIfUE  MIUENMFHSINS
SSSLiketNHAGLILNI20 ShuNMSSHTIEIIU)GEN1.4k TNSESS Comment
811 Share HifU¥1 HISAMI Mention HituBHsnmMAMAMANMU UEDGA 84
FURINS AU Y]]

—Website 3 BISHIFUWINS https://www.sovannaphumi.edu.kh/ %ﬁmmimsnﬁmﬁtﬁaﬁ
BUAANSIBAANNIFIMSHABESY  Website  IRIANANAIANASMSMIJUSMS
i assibmigianssimtigimsHisns Website iS:Atsmimuis]
MS{AUSocial media ITATANMNBISNBHRMUTIFIMSMobile app ShtnSFeatureiify
HAGKSMGIGMISubscribeANANMSMBII:e-mail  MBItLuMNEVOMSUNMAT

Performance %SWebsiteﬁUffmﬂ ﬂﬂiﬂ S quﬂ“ﬂﬁuﬁ“l

49 76 @ 84

Performance Accessibility Best Practices SEO

&

4 9 mqn.n G m
om

Performance

Values are estimated and may vary. The performance score is calculated
directly from these metrics. See calculator

A 0-49 50-89 @® 90-100 i

iumn §0 Sovannaphumi school's website performance
{UAN (page speed, 2023)
- Platformiﬁjﬁigjﬁ% fNANAIANABM SUDIm ﬁ'jPIatformﬁEQiGt]ﬁﬁqu Mobile  App

LinkedIn IE0UH 38,757 followers 818 Account Instagram IS 1 ,843 followers

Sedjn g oS §hif em AANHSW Urna 88 i


https://www.sovannaphumi.edu.kh/
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SUS Account TikTok TFUBNS 120k Followers NS hashtag iU)HigiEniRneM

ViewiSTifD TikTok
0.4.9.m ennnSHEisanntE

-G annnisSRtmsiisthuvone Fanitnisiiaanuiangsisy
SRS HMIUEEG-7G U110 asnimmu eanimicusti nams
finm ShangnumitsananumsMsNs HMIUS29 UIBMMU 2nnimi
teustiw nmEfinm

—nyineonns Sinn:gigimaniginhvintyEsdol hamanmligugisiptnEn 84
AYIRHGIAYINMaNig-HRIF

— &1 Facebooks

= Milky Way Schools H1SG§SFollower(igS21k Followers ¥1SRating 4.5 81

B1S74 Reviews

Tel: 081 280 222
08/ 278 222

“ Better venue of pride and trust ”

Milky Way School

{‘\?’1359' 3 © WhatsApp @ Message 1o Like

JuMNEW92 Milky Way school's FB page
{UA0 (FB, 2023)
= Milky Way School, Visionary, Phnom Penh International Airport-VPPIAz
#1868 Follower G383.5k followers H1SRating5 SN SReview GSS9 reviews
= Contents aNANBAMGSIFMIUHN G HGRYMNMIDHRUITMIUA SN S O]
inonAnd MIRUHnOSinonNE MIURRUINNUATGA] AREMNIUATIGA]

0

Suieosfgstinuigigd Ginuinshngmsannmnsny Sumndsaim

v

BISANMAIYIR15

n

Sadjn fyg s §ihif @@ anjanoiigw urha 88 ik
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= Engagements HSGUjBHiflAudienceiB Siturniamsmiurn:fiedaunsesay)

iifs msGgsLiketinbfisipitnmweo SuunbiFsmBigiuu)ann400 nsGgs

Comment 8#iSharefifui B1SMiMentionHlEIAMANAMANMVURFIGA 8
FOEUNSEOAYITY TR

~Website 3 BISHIUWIENS  milkywayschool.com9  WebsiteiitG i ANSHATESINS

UIRMAIRG WAWGIM: Domain Name 1g)MIANGASSMSHT hitpsd MAGSUUAT

HUANWBSAINSMNNINSUN T Website iTFSaNANBRMTINGEN (ifvsmgist

U B MBI SMIMUIFIMS Social media MELWILAIAN NG

25\ 86 68 71

Performance Accessibility Best Practices SEO

nannand

25 )

Performance

Values are estimated and may vary. The performance score is calculated

directly from these metrics. See calculator.

A 049 50-89 @ 90-100

gﬁmﬂ§lﬂlﬁl% Milky Way school's website performance
{UAN (page speed, 2023)
—Platformitijiig)sis  ANANSETMSIH{MATPIatiormiigig)aiom  Account Instagram

[ o

I3UN8471 followers SUSSIUBMMSAccount TikTok 191518 TgRIBMMS hashtag

(2]

145k View 181160 TikTok
.4.9.¢ annnseugicidnisiniesfe

~Geli: annnigsugiimisimsprmstawoansd Fnnitudmsitnaniues
ﬁﬂﬂﬂiﬂSiSHtﬁﬁjﬁWSiS’iﬁﬂmgﬂjmfﬁfﬁmﬁ‘lSi—ﬂﬁjm@Sﬁ:iﬁiS'h[ﬁ@ﬁEUBQW SIEN
aNgNY UNAUAIRT 2nnuadin nthmEdinm«

~nyikonn: Sinn:gigimania 84 HAEUTRUREE

— 801 Facebooks

Sedjn g oS §ihif c& AANHSW Urna 88 i
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W ii]sgﬁg?ﬁ
_ {nt9nkin

. @& DamANEFRnmiE

gifsigd 09-8gm-bolbm

© Message b Like

Q_ Search

gﬁmnﬁlﬂm% American Bridge International school’s FB page
{URAN (FB, 2023)
- &iii Facebook ANANESHSIAMIBIAUNEYSFollower §3S3.9k Followers
BStNSRating SUNS 1 Reviews
= Contents
annHgI Smsimshsmasiimiugnshumnafsudnungmn U
Oagfs  ShvsonyMAMIURRUIENIUSSa] HonnG miGlygnsin
onpGluusAgsddniigig  pusivshonioniiuntinn: S
GiMN: [UAGHEH SUUMNBSHANMABIEY
= Engagements DMSWSGIUEHN  Audience IS SuNwANRRMSMIUHN:H
fuREMNENSUaGe msGgsLketinbfisuitnueo Shuhimsmoigh
U)RE600 H1SGSS Comment 811 Share HSSHIUBY BISMI Mention {]
ESAMANAMANTIS UEGA 8hadaunSedagniite
— Website ¢ i‘ismsﬁﬁmmgimﬁﬁf{mﬂnﬂtm:tg WG search engine iEhtis
ANREIALN  unEITAM ANTgRU AT AN AN SHgI BrEIRAD i sMAaT)Y
MhywihanuHIGuRIBIAMY (AIS) THUMSSEONUIGINY 1§8jugR
i8I Searchy G S SHMGHSMIASIHE]
— Platform Iﬁjﬁié]ﬁ% 1S hashtag TikTok ﬁ%S 14.9k View 1

0.¢.9.8 miSmmiBuganjagisasicgipgnisice

Sedjn g oS G @9 AANHSW Urna 88 i
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inguaaUisUs MY sieEl G Ins  annngsiagend ananisainnas
annnif)sSad ShanmnngimhfrmiinmnpsituanansitismsEninnmeidhanmnis
ieUjumnsngiiannSuRigIUABINILNT  ghsimurnanEumisguiapit s
HEANMNISISEU]A  NSGSSANNBGIMNIALGIS:GSSOaAt SRumMEE i
annnisigutias SaannnysSatmsmnungisilbunmemeasumhig Gigannngssad
#1SEngagement (IR AN NI SISBU] AUt AN ContentiUATAN ANS I ATRM ARG St
miRRpisiss S Rsuinmh e A mMIGuBhAudience fANNTEIUESReviewiSish
uRMMaREgIhRmS Banmignd Saannni)sduadd anandgsnd Shanan
AILNABSISIHMAIWGAN]AS sponsored content SUMSHANWITIANANIUIZSISTIT
taigig aggSuiues Shouig

MNUEV: Competitor digital marketing strategy analysis

{UAN: (Author, 2023)

Westline Sovannaphumi Milky way American

bridge

Brand Quality of achieving a high  Student Quality of

ProposItion™ =Te[¥le=1ile]s} standard of achievementin ~ education
virtue, excellence in various
humanitarian education. competition

attitude, good

manners, and

leadership.
Target Cambodian, Cambodian, Cambodian, Cambodian,
Audience Phom Penh Phom Penh Phom Penh Phom Penh

(Specially focus
on Khmer
General

Program-High

Sedjei eug eolis &g @ ANRNGHSW UiNa 88 1wk
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- school)
eelslvElle More than 10 More than 30 More than 30 1
Media
Accounts
9.1k 211k 21k 3.9k
X 1843 471 X
LinkedIn 248 8757 X X
follower
TikTok X 120k X X
follower
Website Yes Yes Yes (Nosecurity, low X
8adjn ryg anis G0 @d ananetigw urha 88 Wk
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m.9. SEanaspeagte
iﬁﬁjggmmsﬁﬁmsghmﬁﬁs Customer persona 831 Digital Consumer journey map

S mSigMiaguRionlinelNWMSI Google form platform* MIUEUIGSSWEIIMSIUYIL

ccalad I

pungpinuumn§iiciennthoesmuit:iefidngg iginhmighuiis:msonnids
oA ISl 89 Likert scale statement 9 Ngimsivhicrigith dignpms

>3

ﬁﬁmSLﬁmﬁﬂLﬁrj (Demographic information) ﬁﬁmsmngﬁ;gﬁ\pwmga (social media
information) AENSINEH (Inspiration) MISAGEH (Frustration) MINE (Truth) iSIHRIRA

ANy MIBWAEHIMSIS) §ifnsgom muy e agnd apsmamuiimul

v

yoiul siwpasiigmm§migmaugnaiyedinntg isinhigRuissioRnwaRunHia

w 1 Gl

Ll

i siEuaBUMARUASHIORNW  uRIvogmERHG  BAnuigsioRnwasisitm

@2

9

miiSetna isighignnmiimSavmsnupuissnNitifes nnn  Stilikert scale

=3 (2]
9

statement GRI[MWHENGAMISAGEH (Frustration) SMSMSHDMAILikert scale statement

=3 (2]

(MIghBRMUISIgUAITS)

-*

a

0. Bossiemasess

PART1: Demographic (Ushaniiy)

im e ( Gender) IO copy

20 responses

® 153 (Female)
@ (s (Male)

JUMNEVGS Survey result

1UA0 (Google form, 2023)

Sedjn g oS G c& AANHSW Urna 88 i
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nEm s isfmisiugyls ( Which province are you living?) IO copy

20 responses

8
7
6 (35%) B
(30%)
4
2 1(5%) 1(5%) 1(5%) 1 (5%) 1 (5%) 1 (5%) 1(5%)
U 5 L
PP Phnom phen Pursat EaUH Hinm
Phnom Penh Pp phnom penh CREELH
muy ( Age) L) copy
20 responses
8
7
6 (35%)
H
4 (25%)
? 1(5%) % 1(5%) 1 (5%) 1(5%) 1(5%) 1(5%)
0
NS RHIINUIA MU (Marital status) IO copy

20 responses

@ =i (Single)

@ =={Ean (Married)

O T={HaEEIESSE (Marmed
with no children)

[ ] IR {FAEEES (Married
with children)

Sedjn g oS ¢ig &0 ANRNGHSW UiNa 88 1wk
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g eiui (Occupation )

20 responses

ID copy

@ a3 (2538 (Student)

@ SeigsisSuhnsE s (Private
sector worker}

O (sSeismnTsung) Public
sector worker

@ Both

waSIGgMRNHEIEMI IS E/RE1SY 82100551817 (If you work, IO copy

what is your job position?)

20 responses

1 (5%1 (5%1 (5%1 (5%1 (5%1 (5%1 (5%1 (5%1 (5%)

| |
3 (15%)

1 (5%1 (5%1 (5%1 (5% (5%1 (5%1 (5%1 (5%

0
Academic Officer Graphic designer N/A student Zdcuonds
Engineer IManager Pharmacist U] e
Sedjn g oS §i§ &9 ANRNGHSW UiNa 88 1wk
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PART2: Social media

g sy UMMM EYamg:? (What social media accounts do |_|:| Copy
you have?)

20 responses

Facebook
Instagram
TikTok

LinkedIn
Pinterest
Twitter, Tamnek

Telegram

IS U LN S S Y WAmis Uy Syoen aidl s imus His? (What |_|:| Copy
social media do you use most often?)

20 responses
wunsifts (Facebook) 5 (40%)
Faisn{ms (Instagram)
Sy (TiKTok)
W= (Linkedin)
Facebook 7 (35%)

TikTok 5 (25%)
Instagram 5 (25%)
Linkedin
Telegram
0 2 4 6 8

ISy AO UMM asigiguniaAgie? (How do you usually |0 Copy
use your social media?

20 responses

@ Sisig (Phone)

@ =0yis: (Computer)
[ ] it (Both)

@ iy

@ =itk

@ FiEiiss

Sedjn g oS G &b ANRNGHSW UiNa 88 1wk
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PART3: Motivation

UG gsERUITaNE] QU FRESENUS S JuUuasap idoegn
NEHGFju A RatTuwsAanni=:? (if you decide to choose a private school
for you/your children, what will be the reasons you decide to choose that school?)

20 responses

The Quality of education

nv jit teas

siganEn, suTSaan. o

The school which is recognized nationally.
AN / iSISag: / Bigagiy)
AN

BUIEL N S ET U 18 G RN 89 ) R Ted L U

i
piinAyEmSgaSgismamnpon(iSuing saag)
eI Muguim eBLE:s Sasgumeng
P

-nefrigndgan

RE T

-HigaEIY)

SHISFIS SN UINES
SHNRHIRMN T 2Mmn

JmE S

e enu]u SRR mgamiuE]sSuEi
ANONEN S F UGN AN 5 A Ta e H U
BUAMOASTE S0 Omapon

RS gig aiEd

mliGin:En

msanEs

FaHUE i) e TSw fanmn suRiananidsns
FANFIRIS FIUH] S, g HUMIR ANy, Fg 0D -
School Curriculum, School rule,Lacation, Prices,
School Curriculum, School rule Location, Prices,
sanan]sdyun
the educational system
g SR SiSai
In case to get a higher standard educational system for my children
ANONENEFANFAN MR
School background
Cuz of quality

AN

o I’

Sedjn g oS giig &m ANRNGHSW UiNa 88 1wk
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IS RE NSV HIATH B 1E S 34 SR TR 5 A7 0 WY H1?
[} = & 1 ~3 ]

(What is inspiring you to choose a private school for you/your

children?)

20 responses

WJEJQE%’WEJ{UE&&I‘IM”_
AL U RS RNAN L
UL U SIRNANETY

FILISEN LI RS RNIAN BT

F T T P AT O S

sanSiausch i AS g

ﬁ?ﬂ HLT:J’S’H"IE"I

S0 NIAM UG S s an AN E N RS TR AN AN A [ ES (|
consider the reputation of the school when choosing a private

schoaol)

20 responses
10.0
7.5
5.0

25

0 (0%

9 (45%)

T (35%)

0 (0%)

40

== o=

AnMIB S S S B8 3o AN N R Mg
Myigainp SaamnuTmnsimnfaifuanonasas (|

consider a number of factors such as quality of study,
extracurricular activities and facilities when choosing a private

schoaol)

20 responses

15

0 (0%

7 (35%)

0 (0%)

|_|:| Copy

12 (60%)

15

|_D Copy

4 (20%})

|_D Copy

12 (60%)

ANANGIHSW U
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/11 Rating 8% miReview iU HE SESigiulananasssi=iud |_D Copy
UAMMAESIUESANINENSS§ N Uil mMiaiE oS Hiun e

(Customer ratings and reviews of private schools on school social

media influenced my decisions.)

20 responses

8
7 (35%)
& :
6 (30%)
5 (25%)

4

2

0
8 FIE O B I AIT S LS AN AN S S (SN0 S S0 e |_D Copy

REY §othaS gumiuanag DgmilgHuTdanannn S5
GREBHU! s s §nnilmMinualmiuaie Sim:annn (Content
shared by private schools on social media, such as student
achievement, campus events and educational resources, influenced
my perception of the school.)

20 responses

6 (30%)

4 (20%)

2 (10%)

0 {0%)

Sadiei fug eolis Gi§ & ananetigw urha 88 Wk
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FCINE BEMASWSUC SMiSiubiU S o0 SN G el IO Copy
ANMNARES SN NI {EEGHIUAE (Private school

involvement and responsiveness on social media influenced my

decision)

20 responses

10,0
9 (45%)
7.5
=0 5 (25%) 5 (25%)
25
_ EEE o

o0 |

1 2

gi@jhiﬁc’lﬁm%ﬁﬁmmhﬁﬁ%imimmjﬁgfﬁ'jcgﬁnpﬁjﬁj“;iﬁ ‘LH'T:H |_D C-Up'y'

[UESUBIMIUUEH SRIENULASAUSUE SnsEw UsSs

o o

sifgj (1 search for information about private schoaols on social media
to gather insights and feedback from current students, parents or
alumni.)

20 responses
15
13 (65%)

10

4 (20%)

3 (15%)

0 (0% 0 (?%]

Sedjn g oS Gt &9 ANRNGHSW UiNa 88 1wk
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PART4: The frustration

ENA IS BIEUsIgsRSHnfsHSRANINANES |_D Copy
i=luis 813N (| find it hard to find reliable information about
private schools on the Internet.)

20 responses

7 (35%) 7 (35%)

3 (15%)

2 (10%)

gmermiestgigliinuizuumn Salisgiano sulniimu |_D Copy
AR SSE S NS SN (| was disappointed when the

pictures and videos posted by the private school were of poor

quality.)

20 responses

7 (35%)
6 (30%)

2 (10%})

Sedjn g oS Giig &l ANRNGHSW UiNa 88 1wk
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eHEMIERGHIEINUTELSEU S MASHIN U YiSuwisueis |_D Copy
IFINUIE LS IG M S S HIZIANINASS S MY UMMM Sy (|

get frustrated when there is no response or slow response when |

contact a private school via social media)

20 responses

10.0
9 (45%)
75
6 (30%)
5.0 —
25 3 (15%)
1511!'
0.0 )
1 2 3 4 5
S EMICEEH OIS MEUBUN SIS SIUAEISIinm |0 cCopy

isegosang UigiHy iSeus ehSangm Ui G Ml i iien s
AN U] BASES 1S (I'm worried about the security when | elick
on links, even though they are posted by private schools.)

20 responses

8 (40%)

6 (30%)

3 (15%)
2 (10%)

1 {5%)

Sedjn g oS shif &G ANRNGHSW UiNa 88 1wk
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PARTS: The trust

210 Sl AN ANA A S S AM IS s S8 M7 Review HGAIG 50 11400 |_D Copy
UAMM&aidy (| trust any private school with over 50 reviews on
social media.)

20 responses

15
14 (70%)

10

1(5%) 1(5%) 3 (15%) 1(5%)

g sulmmnmasssanisvosishing:afisibuammasnys |0 Copy
(I trust any private school that has a reputation on social media)

19 responses

15

11 (57.9%)

10

: 5 (26.3%)

1(5.3%)

Sedjn g oS §i§ &€ ANRNGHSW UiNa 88 1wk
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18] S UBAN A M EEAMIS S SEUANH 6 S thH AN |_D Copy
ARESIEUS SHSWUANU (| believe in any private school that has
a website more than a private school that does not have a website)

20 responses

g
8 (40%)
7 (35%)

&

4

2 2 (10%)

0

1 2 3 4 5

£l Sl AN AR EEAMIS U SMN AR g IS UMM aEs |_D Copy
=21 i n - [l

(I trust any private school that is active on social media)

20 responses

8 (40%)

7 (35%)

3 (15%)

Sedjn g oS 4§ 90 ANRNGHSW UiNa 88 1wk
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M.M Customer Persona

BugRuisMIgisinNSMSURmEHST Customer Persona GIRMANEGNIMYS

s ~\
SOCIAL INFLUENCE FACTORS TRUSH
CUSTOMER « m1 RATING 8 miREVIEW surinadnsishd . gufmAuananbadsamiumsmi
el ananandsElufuammagsvd A EEEn REVIEW iiissfi 50 ishfiunmmasgy
rutrﬂmw_rwsﬂq_iurjjg clitivi « dufmandanandagsamisumsmo
- migny BamafwavsqEsidpismogw N S——
apuRAIANRAsBsRE NIl mInEEE U S = = -
wn:  : PERSONA A + glyamniicnenfimubnasishdpiggoapw
E-‘.-F- - agy lfpyugimwnds Sawnunidaguguls
;‘;s i!l’mil' BNAYW UHAAMDAY
w oot
mima ¢ igl
ansmommfmais isids
eivi  : R EXTERNAL INFLUENCE FACTORS FREQUENTLY USED SOCIAL MEDIA

« muggEpwivsiananmy FB ADS

« misAiluAmwHUGSaaR yigan
\ ), « miunaURI AN AdAsmmY '@'

GOAL
ginfuiuananitums FRUSTRATION
¥ ' -
aanma M8AYUEIY S4m - dfimalmniniansiingigignty OLINE BY
ananEsiRjiun: sinsthananinasishidfsfiiana

gwmsmignbaisiinuituBsmsmi
f§u.rﬁu yifwauda whinnidugf
MIS1ASHISIANINAGS @M uiWw: uamm
(]

gmnsmimigsfiagidmnigiud
whgisiiionauagistinnibn
geoannmuigia) Wislméanmi
191218 MU WA i shinE s
Auhw

JUMNEWHS Customer persona A

{UAN (Author, 2023)
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e ~
INFLUENCE FACTORS TRUSH
« mi RATING 81 miREVIEW jusisifBasisiud
Eggg#:: ananiiatsishdiuammupuusiananssgn + gdmAdanmninasamisunsmi
widmimywed o REVIEW idiwii 50 isiidiunmem
« migns Bamif wavmsnyshdpisgogpw =1
RPEIUR AN AD SN EEE nUIDmMIAEEEg . glajmﬁlcﬁnnimhnngnmfnm
JURTE msuAnw Hsmhanniadsidn
« gitanfinmsifiaannnasisiubpig gswsiuanw
e 8 b 1 o wrys Bdpyugimiwnis Ss
me 8 W WA Maguaulg Enamw YHAAD Y
muy s 22 ’
amd ¢ igs
ansmammuifimyis el s EXTERNAL INFLUENCE FACTORS FREQUENTLY USED SOCIAL MEDIA

yeijul ¢ WEB DEVELOPER

« miuinNUa A n@eSihiFB

« misafuARNWHOASaAR g
\ , |@l

GOAL FRUSTRATION

gRafirufuananisuannmn + gmsmisnBasinwituumn §nim_ﬂiﬂm

msuiwaAnlAdsmsganmndsy OLINE BY
gmsmlsm“,gls‘nnmmmﬁsmsmngu.iﬁu ']
Hwavda slinuliugdminasasianan

wy islfag: YsATnmiy B18mi
sguan meHsbw Bumsdm

fgnw DADSMUIWUMNMATYY o
+ gosmimighligiimasidpisgisdnng
surigislinulicgssdnnmora sl o
maanmunmugnsEwananysians
Aunw S
e o
JUMANSBB$ Customer persona B
{UAA (Author, 2023)
s ™
INFLUENCE FACTORS TRUSH
CUSTOMER « mamldumsaiivamwananbansisied " P _ -~ i
PERSONA C WASHOHNWAIRY oM AT SEUIURIRay . gmj.m:imnnmi]nnsmniummsmg
famsingaviuananan Sansmanti ns ‘é“%-mi‘f‘n‘fﬂﬂﬂﬂmmﬁﬂ‘
a§nuidmiwmidmivaigéunzanan = gijmardananadsamidn
« miggs Snmifwavmsnishdpis WsuuAnu Bemaanannnnsidmbs
HJOENWAIREIUAIANANDAGSMSAENUIGMI WBUUANW
. RIEEBRIURE
19!['- CLERELRE + Elmmndawsiimunnansisldpiis
i oy HYpyugimimoin 8
mu 28 unu il augyls Boadiw ysiamag
mna ¢ {gi -

Sl L L EXTERNAL INFLUENCE FACTORS
yaiul ¢ MANAGER FREQUENTLY USED SOCIAL MEDIA
« MU A anmysiiFB

« misallvanwHUisgad yaani

« midieailvauaiBaad yiaanishd
& | © M

GOAL
FRUSTRATION

_gsmaﬁ_ﬁmmﬁnnmu:maﬁnn + gmsmiznbislinuidujumn Bufuyidums OLINE BY
o “”55“15""?2“’1‘” AlgaIbIy) Uizt WD AGSM S FAnm0G 80
BISAISGUANUNEUNEHSH8 « gumsmignbasiinuiduismsmifwau y
migmn meemn  Eosigis Wwauda whinuiduéidmisiasaisianan o

a _ DADSMYIW: UMM Mma iy

r\nrmm_smi]u S + gmsmimighigiimnshilpigisiinnaiva -
vt s(fem! Ang:1 whnuliuwgeeinnmowgng Wisdmianmi -t

il mivEnEn W angehan s funw

gumnélﬂm% Customer persona C

{UAN (Author, 2023)
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G ~
"g , INFLUENCE FACTORS TRUSH
= | CUSTOMER
| ; PERSONA D wamiiumsicaiiuamwanmiatsisld . gitﬂm?_nmnfnnhﬁﬁsnmmmmsxﬁg
N}/ WHSHPENWRYRY GO AU g5 03U R 6 A x.nm.m‘!lsjimuryn_g]mgam
" famidnghvisananan dansmsHul wisadn 3 axt_ﬂmmmﬁnnnhnﬁsnmmmmsmn
micf'smiufn‘mﬁmiur{sgﬁ(m:ﬁnnm wagislhiduammagy
iun: ¢ PERSONAD
iAs & [
mu  $37
wma ¢ igs
asmOmmuimn: B18[a
el S EXTERNAL INFLUENCE EACTORS FREQUENTLY USED SOCIAL MEDIA
« miggRpuwiviannmy FB ADS
o misaifvAathwHUASaaf g
N J « midieniivaiuaifiBgag yganasiud
uMmuRy
GOAL
B - FRUSTRATION
gsnpafimmaniiuanan
wsmuEignR M agulaiw - sfimalynsniiamsiiugigsnbasiasudn
10f msSgugri(gl mugs1s mannatsislidfsifinng OLINE BY
mﬁ'jgsﬁl}jﬁi—ﬂ'ﬁ FUiRNAY + gmsmienbgisinuituuma §h?tﬁn§mm
Zondal msUiNN WA nAGSHNSaanmAS sy
‘gams"s-”ﬁﬂ_smm“rm?]m . gmsmienbaslinuitudsmsmifwau
(Bruisgsaing) w1sisw yfwauda wlinuidugdminssas
ugnuMSHuGE  Susgm ANANRAHSABIW: UMM URY
5w « guismumigniaigmnisid
asng wigfsnaurmgislnuitugssaan
Potgh g Wiseimannpogmivig:
hwananishatsAuhw

gﬁﬁm§lﬂ G¢ Customer persona D
UM (Author, 2023)
M.& Digital Consumer Journey Map

MNEm: Digital Consumer Journey Map

{UfN(Autor,2023)
Stages Brand awareness Interested Consideration Purchase
Inspiration Look for Collect data and
information compare
Activity  School Social Go to school Go to the Come to the
media posts social media school website  school
Friends, and amily accounts for for more
share more information
Friends, family information Contact the

Sadjn tug anis GHiE om AANHSW Urna 88 i
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word Ask for school school
Information or
contact
Expectation To find a good To see more To see more Enroliment
school for information on information like
enroliment school content price, location,
for the school program,
evaluation and feature,
school vision,
read the review
and
Compare option
Emotion  Curious, urged to  Interested or Worried about ~ Check the
And know more disappointed security, School
concern , worried a little  worried about environment,
bit about the decision-making check on staff
truthfulness of attitude and
the information, working
I .
O 'mem mEs -
Cmm (s (.
: ¢ O . -
fe [Omm [(mm
tO O ]
© e
O ]
~ T
Sedjn g oS 805 9@ mlﬁﬂﬂmgﬁgm urne §8 i
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e Persona A |:|
e PersonaB -

e PersonaC [l
e PersonaD [l
m.& sassBasfiniemSma

k)

NUMBMAME SWOT MIMAUAIEHIURR{UIth Mi Customer persona 8
Digital Consumer Journey Map g§mﬂﬁﬁfﬁsmimgmlﬁgéﬁpiéﬁﬁmiﬁmlﬁﬁjgmn Shnly
b waieHiSSsImuEu s AN Sisvll umeii sy scunymmstibuame
Ul ois: awgSinGinsmityganjrupisuigishimi Content Marketing 181D
UMMasks NYwEisisi mﬁgémﬁsmﬁﬁsmigamsmﬁﬁﬁ Website block gL
iHH 1SN Audience GRIBHRMS website ]
0.0 esgan]es ée%ﬁems?e@ggm@g
fYIt: Digital Consumer Journey Map mﬂm"jmagtﬂﬁémssﬁﬁsmm@gmlﬁg
Grpigtisutgs s
NG G: TCF digital marketing strategy plan
{U#N(Autor,2023)
Strateg Objective Tactics
y
Strategy#1 Obj#1 Increase brand awareness
Develop SMM At Least 50% between January and Jun Target Customer
Platform
Content
Obj#2 Increase engagement and generate leads  Social listening
by at least 40% Increase 2k new followers Engagement content
between January and Jun Clickable content
Landing page
Facebook and TikTok

ads
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Strategy #2 Driving Website Traffic Block

Start block Supporting SEO Effor Increasing Brand

website Awareness

Strategy#1 Obj#1 Increase brand awareness

~HAGESIMAUIET (Target Customer) § SIS HTSi—ﬂLi?tii@Zﬁ‘DG B0

—Platform ¢ 118 841iD{mMesPlatform HGFacebook page, Instagram account 88 account

TikTok “ INWHRNIENMNES Facebook page inSsssms Instagram account §jGiS:

S"Ih%§ﬁiﬁ§ﬁ Instagram account JEIFMIMU instagram account 1§18iFacebook page

BN HRMIEGTEY SHUIRR TikTok account BRTE

Content

= Micro contents MBM BRGNS §OHMIUMA Uposter Uinforgraphic iRMSGH
funfianan Shdinn:Sligiag gowunn ISMmiaNA MRjMaOng ume
HEmg upnn:HiaisnyiionnigRtinn:gisligi ugan:fiaiasisLearning app
IsHgiianNManHENgn  URNATMASUGRGINIENINGM  rUsRMULIE
Tinsigr yprpRHApON] juugausinaign juith A8ign Tondanfunymn
SUMICSANIUAS S AL BENMIS GRS aiISTINAUTAR unumniuRimdang miny
playground ﬁjﬁgmmmﬁﬁgm ﬁ“limSiﬁjjiiﬁ'l miigjﬁUﬁLﬁﬂUj“l Micro content
Sfminuanasig yuhndo MENERY AU

Macro contents §9iffj Promotion video [UBUHIGANGSSW SHiiMi Boost TEHISS
inHHG90IGYSIHORNGY Fiiiiy Public Speaking Contest TUFIASIAMAN
Hﬁigﬁjfjgsd (One hightligh video and three speaker videos) 9 &M ?’iﬁi—ggm‘jS:
ROORNIUATIOAINSOAGSS99 §m Tinnnuiitruiusmugts §¢ ﬁij?ﬁﬁjijiiﬁj
mousiannmsisuijoywy S Tsupouangugligitgsii §o T
Runtinn:dapoisuinadnisannng sisvijutgsn

Influencers FMIESUNIMIMELS Influencer B1SFollower ESHIVHIRIUIMAMNAGH

Suindwntly smgmsSumdim nnn Gilins: smhhfshnwaonhnyill Public
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spleaking 8% 1NN (Gt AruTEMGIEGAGIURGAN: THSAgHENSteam 811 Robot*
Strategy#1 Obj#2 Increase engagement and generate leads
—Social Listenings £Uiieuiifh CaptioniSMIUKN:8YY 101N SOAS MAMANT
88 AudienetjtiifimiRate  ShReviewiN WA FNISHGIHNGAIURANAND AN
IMIRWHRLAUMIReviewSSRItNURNY UBSNIN:Ig
— Engagement contents §9 i§Mi Give away <giirtumcmumiuninn. idumhaniadng
wesnRuineE wu §nmea Swinnm v SnmusiButhraIwn Shm HESIwHmS
AN Sissijiu 191MS Follower aTIANA ibing:GgsSWonAtyMmitumSmuns
SONGGIERMI Like page The CAMFIRST SCHOOL ifjMi Share post 881 Mention
Bntgsann Fu ifmuidnngitauE uIR)immIGEiAudience it gavigims
E-Robot Cambodia“
— Clickable contents U EMIGNINHAHSIEUM Link 151MS Block website*]
~Landing page$ I§MIURNHEHEISIIT Tk TokBifMims SHifimituiiniiCaptionBEHINM
yfifitn suigumsisinig i Facebook IBRIANNNY) SISUU] ATAIBGEHID link 19184 BioY
_FB 3 ifjMi Boost g1l Promotion IHIUBISAANMA SuMNIAsuD thuftoois
yeigoAnShyanaigaang
— PURBHIE UGG Thumnaifi ORI EHIMUMYL Hashtag IHUMARSEGM
#thecamfirstschool #newterm #promotion #newterm #newtermpromotion #study
#education #privateschool #educationcambodia #privateschoolinphnomphenh #exam
#compitition #debate 16U
Strategy#2 Obj#1 BYNFH AT block iiliwebsite
IFURnas Block iDwebsite ENWUEH Page Yig)msiil Website iUATANANT
NUMBIS N ZNNIAN ISUMSUSIE S runaunsliGé i Website ¢
-iidminh Sunwifnudmusiuaiannn
—MIRULS Mk} Promotion

~AgmImin micgnmi
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-min@nospmndans onisaiuasiianaitumeiggmidnmdnd
3G MJURUERINUTLN T8 SMIRANSIm U

—misAigISim

—uinmaingR AN UG BHAIg S man S Tbuinigsy
SOMENINHY MAMEREHS MIMESWwHASH M RNUUEm

_SmiB Ut aEIMIGENIIN UGS iy

(4

m.cd MmsSmsiBimtSesinsime

<

IwaiESNNAEAS Shugdnisannni)sissd] v ginmsmitulitam sase
ighigjgnshdndnnigticn SuSsivsmyntunishilisnmywsgSHsm SEO mMiUile
wIRM Mitulitul Block Ml fig:gumimsigitsmimsmsny:en Suggimmnn

o §hﬁ?ﬁ1ﬁl§8’ﬁjifﬂﬁ§ﬂﬁ]imﬁiﬁﬁ St gy sduiniming

m.6 MmiSmaBigemisSmissime

Mg es Budget analysis

{350: (Author, 2023)

Unit cost Total cost

Salary for employee 6 Month $420 $2,520

Salary for employee 6 Month $420 $2,520

Salary for employee 6 Month $320 $1,920

Salary for employee 6 Month $300 $1,800
Website Hosting 1 Year $80 $80
FB ads 2 N/A $100 $200
Influencer project 1 N/A $200 $350
E-Robot project 1 N/A $250 $350

Total $9,340

UENAE FUMISAMIMTAESS S MSBUMUNg
M.8 FISMEIBINRBESANNLEEENS
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MNAEv2 Time analysis

{UfAAN: (Author, 2023)

Recruit

Probation

salary raise

St#10bj#1

Lunch

tiktok&insta

Vdo

promotion1

Influencer

Vdo

promotion2

E-robot

St#10bj#2

Give away

Charity

St#2 block

Sadjn tug anis G o€ AANHSW Urna 88 i
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annignRiwRSgsHan Y §ﬁ?9j1ﬁﬂlfgiﬁj§ﬁ§ umuimagAgitmsisn

E

9. (eSEHSTNT

nmwiimsonpaniphi Suimatnwndagnametibpmsus g8
sfisuumsanangsissiias. abumoimic §ihsmssimniEinafsuugyguisann
ysieuijumsaganunuinunstansizugpinnuy  Shnfigiuise iWdimeegums
Lﬁﬁ"jgmn‘qﬁmmsﬁjﬁﬁsmséﬁyiéﬁﬁmmnﬂtﬂswmﬁmqnﬁimmmmm items  Suwg
ﬁnlqﬁﬁmmmﬂﬁfs mfmimemshpele  ilindmhannnisissijudsmsiisang

ano

goihingpunapishAvisan g sissijumhannngwisuinmhmsaanmn Shmsidimy

v a 1N

k)

geyjSIndiw wiuny SuFanmgitumsANStNGNNAY sihanmyywiincm
npUmigggnwisimsaisasituinmmspuntsapntigsmiganun
sfisuinumnsijutpumeiduugm aim Sudomissnmstcuunjg

iU GABRIDID M S mﬁﬁsmﬁmmgﬁﬁjmﬁﬁﬁﬁ@éﬁﬁmﬁgﬁjgsﬁf{mﬂmﬂs
ipuijrlinmhmspnssisundumnsmbmsidansg: g Sasansiduntinmuigy
‘iﬁmtszﬁﬁmgjn'jﬁjmnﬁégamﬁﬂﬁﬁfﬁsmswgmlﬁﬁﬁmmﬁlﬁm ShHSIIlgMNRU
mngBnstsuuaiannngsisutiag
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o ssanass

uguiimsigmisapibpmeus Snfmicu§isioun QndayuiimivinmASHRG

posnsSumniFnpidticn ARMUNUUBUSDIS: SsifuinrpnUannni)sisut]a

tipm:is IndMoNESoUERGRN  piomiting Shgndspicidug thsnmsm

AiiSmSinthals  mitundmipsumumIEANIIUIDNST adiuifiuthgiins:

MG GIANAGGYWIR UM BMIRULNS S UETHRMHMARMInURuI§Enis s

irugmn:

auigmitnnfmuiismnggnnisSougmsapainn ane) shamiginwms
iUl SmSusgmn

irgnwfisiunugisHidasmumivagimsy SamunuigRwsTipmany
sammisan  auiitnEsgnm  SufinunigHistsmuniivasynmemiss
inenGe

puiawganunnigicnitugigunw  Suoy: §GMSEO, SMM, E-mai
Marketing 831 Adstifiy

U HMIBUNSHANMNZAHNEEANT SHEANMATSIUMA fuigh SHliny

muihs Suimaugsushpsidgjwnsiginudnidtn

=
0
by
T

BuRimImRRY

v

o o o

muins Shiffmi Update MY Trends ISERNIBRSUANMTgIRAMIT vigRigNS Tt
ANRIUGISTY AYBUSHAIGIINWMBHBOMaNN ugiigmifiy
anfingh Stifuiig)s ﬁgﬁﬁ@ﬁghmfﬁimmé SheANRW g AJHGIRNAIW
Frpigdsumicswinnnbniu Shinkinigmuuisnigndmap
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https://data.opendevelopmentcambodia.net/km/library record/public-education-

statistics-and-indicators-2018-2019 (Jun, 2023)

ADAM BARONE (March 26, 2023), Djgital marketing overview

What is digital marketing?

https://www.investopedia.com/terms/d/digital-marketing.asp (Jun, 2023)
Dr. Philip Kotler (2023), Dr. Piljp Kotler Answers Your Question on Marketing

What is Maketing?

Kotler Marketing Group, Inc. (Jun, 2023)

Intuit mailchimp, Traditional Marketing. is it worth your budget?

What is traditional marketing?

https://mailchimp.com/resources/traditional-
marketing/#:~:text=Traditional%20marketing%20is%20any%20form,and%20TV%20and%20radi

0%20advertisements. (July, 2023)

Study smarter (2023), Share a Coke Campaign
https://www.studysmarter.co.uk/explanations/marketing/marketing-campaign-
examples/share-a-coke-campaign/ (July, 2023)

American Research Institude for Policy Development (June 2014) Journal of
Marketing Management. A review on dimension of service quality models

https://www.ama.org/ama-academic-journals/

ResearchGate (April, 2014), " This website uses cookies” : users’ perception and

reaction to the cookie disclaimer.

https://www.researchgate.net/publication/326108192_This_Website Uses_Cookies Us

ers'_Perceptions_and_Reactions_to_the_Cookie_Disclaimer (July, 2023)

Brevo (February 1, 2023), What /s Email marketing? Definition, strategies, & tools to
get started.

https://www.brevo.com/blog/what-is-email-marketing/ (July, 2023)
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10.

11.

12.

13.

Canva, Design school

Design School - Learn Design with Canva (July, 2023)

Search Engine Land. What is SEO-Search engine optimization?

https://searchengineland.com/guide/what-is-seo July, 2023)

ADAM HAYES (April 12, 2023), Social media marketing (SMM).: What it is, how it
works, Pros and Cons.

https://www.investopedia.com/terms/s/social-media-marketing-smm.asp (July, 2023)

Allie Decker (2023), How fo create a greate social media strategy plan in 2023.
What is social media strategy?

https://blog.hubspot.com/marketing/social-media-strategy-for-your-

business#:~:text=A%20social%20media%20strategy%20is.business'%200overall%20digi

tal%20marketing%20strategy. (July, 2023)

Lizzie Davey (July 21, 2023), How fo create a social media marketing strategy: 10

steps lo success.

https://www.shopify.com/blog/social-media-marketing-strategy (July, 2023)
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school online)
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Honss

THSBIEHHMIAMSMIN S 8 MEUAISAMUINUaH SSIgEEsMmMIgWsEy
tgqn'jméim: ' ’ ’ ’ ’

1B §Inif 086 647 118 e

Dear Valued Respondents,

| am a senior from class IE3C1 in the bachelor's degree program in informatics and
economics at the Royal University of Law and Economics. The questionnaires that |
conduct is for the purpose of finding the customer behavior and motivations in choosing a
private school online . The research study is a partial requirement for graduation, and | am
grateful to conduct this research as a document that may benefit the next generation of
students in related fields as well as society and those who find it helpful.

Regarding the questions, they are multiple-choice questions that require you to choose
among the answers given below. This survey might take you around 3 to 5 minutes to
complete. Your answer to this survey will be kept confidential and anonymous, so your
identity is safe. Please Share your ideas freely.

Your participation in this survey is such an honor for us. | would like to express our
gratitude for your time and effort in doing a favor for this survey.

Note: In case you have any questions related to this survey, please do not hesitate to
contact us directly via phone number:

086 647118



SRIWMUSHASNS SHAMSINSOSH
MRt SArR N S1STuD
UQMMASUIans (Customer behavior
and motivations in choosing a private
school online)

savin999kh@gmail.com Switch accounts [y
£ Not shared

* Indicates required question

PART1: Demographic (JLI#hanja)

1S ( Gender) *

(O 155 (Female)
O 1 (Male)

nmE/iey i8SnisiuGis (Which province are you living?) *

Your answer

s MO AR (Marital status) *

(O =15 (Single)
o =1R{EANT (Married)
O =eimanEnsEs (Married with no children)

(O =eimanensss (Married with children)

QO other:

gei1uii (Occupation ) *

O a3R% /Radj (Student)
(O sSrmgwminitiiees (Private sector worker)

O (Grgsisiusg) Public sector worker

O other:

asiSymRnuiEmi SR sgeATans 51862 (If you work, what is your  *
job position?)

Your answer



STMNUSHEONS S ﬁ@ﬁg@%ﬁﬁhﬁ

[ml=31]

MR UITI AN L] SAA N S1SIID
UMMME 8151008 (Customer behavior
and motivations in choosing a private
school online)

savin999kh@gmail.com Switch accounts &
E@ Not shared

* Indicates required question

PARTZ: Social media

iSgMySCa UMMM Euamg:? (What social media accounts do you have?) *

[] Facebook
|:| Instagram
[J TikTok
[J Linkedin
[J other:

ISUMNMESYWAmizng sysmaSdsmmuth=us? (What social media do *
you use most often?)

Waitis (Facebook)

Fe{{FS (Instagram)

Bm5m (TikTok)

wxF e (Linkedin)

00000

Other:

g R UIMMnuEEisieusianSisg (How do you usually use your *
social media?

gi8i%) (Phone)
AR (Computer)

2iHl (Both)

O OO0O0

Other:

Back Next Clear form




SINUSHASNS SHAMEIMEanN

=

M Eaiianmni]SassS1SIiuD
UQMmAS1E1008 (Customer behavior
and motivations in choosing a private
school online)

savin999kh@gmail.com Switch accounts &
2 Mot shared

* Indicates required guestion

PART3: Motivar

jussidgsgg@adfuannndebsgeaspniise gajoidsp sfoegn
stﬂﬁﬁi'é?‘jig HlLﬂwi?muﬁﬁﬁﬂEm‘gﬁ? (if you decide to choose a private school
for you/your children, what will be the reasons you decide to choose that schoel?)

Your answer

iSmanmoniFiggisndimgis sl afums snunamges? (What is
inspiring you to choose a private school for you/your children?)

AU ERESL R AnAN e $ 6150 AL (Facebook ads)

LI HLRTRN AN s FTHHDAIL M (Facebook Post)

LI LRI N MSA 25N (MY (Instagram Post)

=L s s g S se s (TikTok Post)

snfidiin einsiosts SapgannUaEsubuynmasisy ( Friends or Family's
shares)

S EnsfSy S1iganeUaTE S (Friends or Family recommendation)

U0 0O oooao

Other:

gfcunmubrgiesfinnannnisiinnsySaifaanan i ses (| consider the *

reputation of the school when choosing a private school)

Sawijppumgia O O O O O EsEs RS UTEN S e

gfmnmidsywo SR guoh HANMNSA MAgmnjRIsgiSann Su  *
sEoTmneEhin ST ananamss (| consider a number of factors such

as quality of study, extracurricular activities and facilities when choosing a private
school)

- ) . ~ ~ ~ ~ . .
Sauwiljpumgia ) ) O | ) et RS-

i Rating S% MiReview iU s SEssighidaminnsnsighlugnmugs
SURIAN AN SR § Nl MmiE B G gIURIE (Customer ratings and reviews of
private schools on school social media influenced my decisions.)

EELTU ORI bl O O O O O ESOESLRN g



oamisumeierinsmanInaNERIEulURSHDUpWAREY guth
S gunnusisiag (GG RuTEinannn SRaemeHll ctesgn
niulFnieiniafmitiai € dim:annn (Content shared by private schools on social
media, such as student achievement, campus events and educational resources,
influenced my perception of the schoal.)

HBEJNLHUM%W& N e e N th\.i'LE\ﬁ_fﬁ’]g‘lh

sy Snmnfwsuc eEululi SEDEpEMEWIURANINRSEE £
nes§nnulsuaios S §iai8 (Private school involvement and
responsiveness on social media influenced my decision)

- ; : @] (@] (@] @] . .
EELTL U ] ) J O \J ), HsHijEs seh gl

glipninfidmsifianomnasssighibuisgounwap s Sdugnigirm *
wsds Enwmnunifdaguouls o s ysSsdag (| search for
information about private schools on social media to gather insights and

feedback from current students, parents or alumni.)

— ~ - -
EELTL U ] ) | O U U HsHijEs seh gl

Back Next Clear form

A
HINUSHASNS SHAMSIMSHSS
IS TN U] SasNSISIIG
UQMMN& S1Sans (Customer behavior
and motivations in choosing a private
school online)

savin999kh@gmail.com Switch accounts [
£3 Mot shared

* Indicates required question

PART4: The frustration

simsigaEisTsiaunggscgossESdannanss *
siulis midans (| find it hard to find reliable information about private schools
on the Internet.)

- . i —~ —~ 0 — — ) i
Sewiliuangin ) ) U U/ SRR B

gmarmigsd gimhinnizngusm o Safisgisuom sUmn MmN anisEs *
e FanmnS s (| was disappointed when the pictures and videos posted by
the private school were of poor quality.)

LTt R O O O O O ESRSRILIEN E1



gememiesdgiEniznSememag sy Wifmsums ighinnisng *
G ISR SHITIANANND ME B SN UYNMAEY (| get frustrated when there is
no response or slow response when | contact a private school via social media)

1 2 3 4 5
= . . N s s - . N
Sawlijauhsin L/ W) O W) Wt BSERSLICh B4
ewmsmumIgHOmiSmnishibur gasdunsuagignnisn *

gnusangiigiHy iSisudodangm Ui ndSmiu i ammwanonu] SaHu S
Eq = &

:

ST (I'm worried about the security when | click on links, even though they are

posted by private schools.)

Sawlijauhsin O O O O O BSERSLICh B4

SUNUSHAONS SHAMSIMEH/N
MR AT AN AN SA AN S1STID
UAMMNA S ians (Customer behavior
and motivations in choosing a private

school online)

savin999kh@gmail.com Switch accounts [
E3 Notshared

* Indicates reguired question

PARTS: The trust

Sid|ehAilannnarSsAmis e S Review HRiG 50 iSiuluammesEs (| *
trust any private school with over 50 reviews on social media.)

Ty - —~
=L PR = B L U/ O U/ U/ WL B



sif)eh&iliannnarssamis s Sisiinme sl il uummaiEs (| trust any

L P .

private school that has a reputation on social media)
Saunijaiuth eIy O O O O O BRI ST

Eif|thH AN N Af NS AMis e SHUANW jSethAMMmMaREsis s s

N2 HUANUHT (| believe in any private school that has a website more than a private
school that does not have a website)

Saunijaiuth eIy O O O O O BRI ST

gif|ehAiliananarssamis e SMO s g IS UMNmaE s (| trust any

private school that is active on social media)
Sausnijaiiseh ey O O O O O B RS LIE ST

Back m Clear form



